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INTRODUCTION

Maltin PR is an award-winning international litigation PR agency with offices in New York,

Washington, D.C., Santa Barbara and London. We specialize in complex international cross-

border litigation, when the stakes are high. We are entrepreneurial, agile and independent, with

a history of running international influence campaigns. We believe in combining world-class

client service with a can-do approach to ensure the best outcome in any scenario.

Founded in London 18 years ago by leading litigation
PR expert Tim Maltin, our global team comprises
public and government affairs specialists, former
senior award-winning journalists from international
media organizations, former lawyers from leading
law firms, and key individuals drawn strategically from
reputation management and corporate communications
backgrounds.

The firm is ranked as a top firm for litigation PR by Legal
500 in both the U.S. and the U.K. We are also ranked
in Band 1 for Litigation PR and Communications in the
U.K. Chambers Litigation Support Guide 2026 and in the
Global Guide.

Maltin PR is listed in Lawdragon’s Global 100 Leaders in
Legal Strategy & Consulting as one of the top five Crisis
Communications firms in London, and the Firm recently
won the ‘PR Agency of the Year’ award at the CityWealth
Brand Management and Reputation Awards.

We are experts in multi-jurisdictional litigation, often
involving interlinked cases across continents. We
regularly work on behalf of major US and international
law firms, with many of our instructions coming from
leading global practitioners.”

. 2026 .

/7 rounstion N\
\‘ 9,1}35“,35? " \‘"” M.\:\.\(;F.RS \\\‘"
P Ra ‘
« e YMIRS00 2
.' ‘. \\h\w‘()vw.l(;n'r’dll
= 2020 £

Maltin PR

2026

Our presence in the U.S. is led by veteran communicators
who drove the narratives that shaped public opinion around
some of America’s most consequential legal battles.

Today high-value, complex, hard-fought international
litigation is both very expensive and very uncertain as
to the outcome. Enormous resources are marshaled to
influence outcomes.

Having an effective public relations campaign both
before and during litigation can make the difference
between winning and losing high-value matters. It can
also help greatly after judgment has been handed down,
either to segue to appeal or to communicate your victory
optimally. Effective litigation PR is about more than media
impressions; it is about persuasive engagement with
key stakeholders to gain support for specific business
and litigation strategies, to influence the attitudes and
behaviour of those that matter to the business.

We have experience successfully protecting the reputations
of corporations and their private equity owners, banks, law
firms and industry groups involved in major litigation, class
actions, arbitrations and regulatory investigations on both
sides of the Atlantic. We bring a deep understanding of the
legal, reputational, and media dynamics that come into
play when legal professionals need the competitive edge
in high-stakes international litigation.
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OUR RECENT EXPERIENCE

Members of the Maltin team currently advise or have recently advised on wide-ranging matters including:

A major U.S.-headquartered manufacturing firm involved in multiple litigations,
with an acute reputational dimension both for the firm and its private equity
owners. We have worked closely with in-house and external legal teams to create
coherent and defensible public positions while the various legal proceedings take
their course.

A multi-billion dollar listed technology company, with household name products,
that is facing class action litigation. The case is high-profile, politically charged,
and risks significant disruption of the client's operations and harm to their business
around an important product release, heralded as the most significant industry
event in the past three decades.

A U.S.-owned food business facing a large class action lawsuit, a follow-on claim
from similar major lawsuits that resulted in large settlements across a number of
states. The case is novel for its size and potential impact on the broader global
food industry.

A globally-prominent aircraft manufacturer during its defense of legal proceedings
brought by one of its customers, a national carrier, over allegations of potential
safety concerns in airplanes purchased and subsequently grounded - with
significant political and diplomatic aspects at play.

A global U.S.-headquartered consultancy in a dispute with a senior employee,
involving claims of whistleblowing status and discrimination. The case raises a
significant media risk for our client in both UK. and U.S. press and could impact
major client relationships.

A major oil and gas executive at a global corporation in high-value international
litigation and regulatory scrutiny spanning Europe, the Middle East and Asia.

An international oil refiner facing allegations of governance failures, leadership
uncertainty, and industrial relations disputes, at a time of major scrutiny on global
fuel markets post-Covid and sanctions on Russian exports.




CRISIS AND SPECIAL SITUATIONS

Crises oftenemerge suddenly and from almostany direction. Lawsuits, regulatory investigations,
misconduct allegations, cyber incidents, activism, information leaks or sudden media scrutiny
can place an organization, its leadership and its reputation under immediate pressure. In an
international news environment, an issue arising in one market can rapidly become a global
story, particularly when combined with the increasing prevalence of Al and social media
misinformation campaigns that create new crisis challenges.

We advise major companies, organizations, and their boards before, during and after high-risk situations. Working
alongside senior executives, in-house communications teams and legal advisers, we rapidly assess the issues, identify
reputational risks and stakeholders, establish the facts and develop a clear communications strategy. This includes agreed

messaging, media handling, internal communications, stakeholder engagement, digital and social media strategy, media
monitoring and preparation for interviews, announcements and press conferences.

Our objective is to protect reputations, contain damage, correct the record and ensure our client's position is heard

clearly by the audiences that matter. Where the situation demands it, we combine crisis communications with litigation
PR, public affairs, open-source intelligence and investigative support, giving clients a coordinated strategy across media,
legal, political and reputational fronts.

THREATS AUDIT

One of the most valuable tools in a media crisis is time, which is why we advise clients to prepare for crisis situations
well in advance. We offer reputation risk management services, where we meet with Board members and key executives
to assess your most likely media threat risks and devise strategies to target key stakeholders. We divide these into the
following areas:

HR threats Customer service threats

For example: Misconduct allegations, Dishonesty/theft/ For example: Data breach, Complaints.
missing person, Remuneration scandal, Equal pay,
bonuses, Equal opportunities, discrimination claims. Environmental and supply chain threats

For example: Pollution/Working for polluters, Corporate
Financial threats ; N o
social responsibility, Labor exploitation.

For example: Irregularities, funds missing, Poor or
excessive profits. Media scrutiny

For example: Previous scandals, Information leaks.
Regulatory threats

For example: Investigations, Sanctions. External threats

For example: Activism/Protests, politicians naming and

shaming, Sector reputational threats.



DIGITAL CAMPAIGNS

We run major international digital campaigns for clients.

Our in-house design studio develops assets for clients including websites, video and social media campaigns.

From TikTok campaigns to search engine optimisation and generative engine optimisation for HNWI| and corporate
reputation management and litigation, all of digital assets are designed and built in-house. Our digital campaigns are
designed to target the stakeholders and audiences that matter to our clients.

WEBSITES

Your website is the hub of your brand, your calling card to the world and your most important marketing tool.

In a highly competitive visual market, the appearance of your site will instantly inform clients about you and your business.
In making your site visually attractive and functionally effective, good design really does matter.

We have considerable experience in designing websites for businesses and professional services organisations,
sympathetically and intelligently matching good design with focused content that gets your message across.

All of our websites are built with the latest Al and SEO schema to ensure your narrative and messaging are read and
indexed by all large language models and traditional search engines.

DIGITAL MARKETING

We create and manage professional marketing and social content that aligns with your tone and strategy, helping you
stay present, relevant, and engaging across key platforms, using data-driven insights to effectively amplify your profile
to the right audience.

. Content planning and copywriting

. Branded visuals

. LinkedIn and X (Twitter) management

. Direct marketing including, email campaigns, event management and executive communications
. Campaign support and performance tracking

“Second to none, responsive, collaborative. Maltin PR deliver

on everything we expect of them — above and beyond.”

- CLIENT FEEDBACK




LAUNCH OF $400 MILLION CASE AGAINST UBS

Tom Hayes, the former UBS and Citigroup derivatives trader whose Libor conviction was
quashed by the UK Supreme Court in July 2025, is now pursuing a civil claim in the United
States against his former employer UBS, seeking more than $400 million in damages.

Following his exoneration, we are working with Tom to launch his litigation against UBS. We provide strategic

communications support around the $400 million-plus claim, managing its international media profile and ensuring
clear and effective engagement with journalists, stakeholders and commentators on both sides of the Atlantic.

R v Hayes et al was named Most Important Court Case of the Year at the Global Investigations Review Awards 2025,
reflecting the wider legal and regulatory significance of the Supreme Court’s decision, as well as our on-going support
for Tom since 2016 to bring his case to the Supreme Court’s attention.
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INFLUENCE CAMPAIGN FOR WEST COAST TECH GIANT

For the past five years, we have been running a nationwide and global public safety and advocacy
campaign on behalf of tech and secure software billionaire Dan O'Dowd, founder of Green Hills
Software. Green Hills Software is the only commercial supplier to the U.S. Government that has
achieved the NSA's highest security certification, EAL 6+.

The Dawn Project is a nationwide safety advocacy group which demands that all safety-critical software is held to the
high security and reliability standards demanded of military-grade software.

We work with the group on a major campaign to ban Tesla’s flagship “Full Self-Driving” software from public roads in the
U.S. Our work has revealed a litany of critical safety defects in the software.

We have provided external communications services to the client for a number of years including media relations and
government affairs. Our team also conducts direct, on-the-ground work in the U.S., to test and review Tesla's software
at the client’s request.

We create all of the client’s external media assets, including three Super Bowl commercials and full-page commercials
in The New York Times and Wall Street Journal. We have developed and implement strategies to enhance The Dawn
Project’s reach both in the public eye and within the U.S. government, at a state, federal and international level. We
maintain strong media relations and have transformed the client’s public image to being the leading opponent of Tesla
Full Self-Driving and a prominent software security commentator. We secure regular coverage for our client in the
national press and on all major U.S. broadcast networks.
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ACTING FOR SOUTH AMERICAN CENTRAL BANK ON
INTERNATIONAL LAWSUIT TO REPATRIATE $2BN OF GOLD

We acted for a major international central bank seeking repatriation of gold reserves stored
abroad. The gold at stake was valued at more than $2 billion.

Over three years, we extensively briefed key journalists in multiple jurisdictions regarding highly complex legal filings
involving State Law, enabling journalists from the U.S., Latin America, and Europe to report widely and accurately on our
client's case in the face of extensive PR and lobbying efforts from the other side.

Our work resulted in over 6,000 pieces of U.S. and international coverage incorporating quotes from the client’s legal
representatives, the majority of which were positive toward our client’s position.

We worked alongside the President of the Bank to manage the press narrative for this complex claim, which reached the
Supreme Court in the U.K. The matter was conducted in the context of sensitive international geopolitical tensions and
disputes over international recognition of the national government.
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DEFENDING BILLION-DOLLAR NASDAQ-LISTED
CORPORATION IN HIGH PROFILE CLASS ACTION

Our client, a billion-dollar tech and entertainment giant with household name products is
facing a serious and high profile class action surrounding allegations of employee misconduct
and industrial relations.

Our client creates some of the best known entertainment products globally and is in the midst of launching its latest

project, which is set to achieve global acclaim and is regarded as one of the most anticipated pieces of entertainment in
the past three decades.

Our role is to defend our client’s reputation throughout the litigation ahead of the product launch, positioning its
narrative in front of core stakeholder groups including consumers, shareholders, its Board, as well as current and former
employees.

Our work has a government affairs component given itis a politically charged lawsuit, and involves regular communication
and management of political relations to ensure that our client’'s ultimate aim of a successful, international product
launch is achieved.

“Au fait with international PR challenges, Maltin PR remains
unfazed when clients’ reputational struggles play out

against tense geopolitical relationships.”

- CLIENT FEEDBACK




OUR KEY TEAM
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TIM MALTIN JOSH BLOCK ARTHUR MALTIN KATRYNNA UY
MANAGING PARTNER SENIOR PARTNER, U.S. SENIOR PARTNER, U.S. GENERAL COUNSEL

JIM DONALDSON CLIVE COLEMAN SOPHIE GREEN CHARLES HALLORAN
NON-EXEC CHAIR SENIOR PARTNER PARTNER SENIOR PARTNER
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GAVIN LUNNING ERICK MULLEN JAMES LYNCH NICK CONNOR
PARTNER, HEAD OF SENIOR ADVISOR PARTNER ASSOCIATE DIRECTOR, U.S

REPUTATION
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PETER BARRETT FENELLA MAUDSLAY GEORGE THWAITES BARNABY SCUDDS
PARTNER PARTNER HEAD OF CORPORATE ASSOCIATE DIRECTOR, U.S.
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GAETAN PORTAL ALEX BERRY ADAM BAHRAMI GARY DEAKIN CBE
PARTNER HEAD OF DIGITAL HEAD OF ENERGY HEAD OF DEFENSE & SECURITY
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OUR LITIGATION SUPPORT FEE STRUCTURE

Managing Partner $900
Senior Partners $750
Partners $650
Managing Associates $550
Account Directors $500
Senior Account Managers $400
Associates and Account Managers $350
Senior Account Executives $300
Account Executives and Copywriters $250

REFERENCES

Michael Roberts
Hogan Lovells Cadwalader
michael.roberts@hoganlovells.com

Matthew Bunting
Quinn Emanuel

matthewbunting@quinnemanuel.com

Helena Shipman
Kobre & Kim
helena.shipman@kobrekim.com

John Millson
Harris St Laurent
jmillson@hs-law.com

Kirby Behre
Miller & Chevalier
kbehre@milchev.com

Sir Max Hill KC
King & Spalding
mbhill@kslaw.com

Richard Lissack KC
Fountain Court Chambers
rl@fountaincourt.co.uk

Jo Sanders
Withers
jo.sanders@withersworldwide.com
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MALTIN PR

usinquiries@maltinpr.com | +1 (332) 237-2977

160 East 48th Street, New York, 10017, United States
1100 15th St NW, Washington DC, 20005, United States
7 West Figueroa Street, California, 93101, United States

Princes House, 37 Kingsway, London WC2B 6TP

www.maltinpr.com
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